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Let’s Get Social

CHAMBER FOLLOWERS FOLLOWERS FOLLOWERS FOLLOWERS
BUY BA ’FO LLOWERS 28 day SUMmMmAry with change over previous period
Tweets Tweet impressions Profile visits
m 42 161.5% 10.4K 125.0% 58 145.0%

Opens by device Below is the open and Contacts

Q Mobile 30% last 25 email campaigns. 1,573
This includes our

% Desktop 70% weekly and bi-weekly people receiving our

click through rate of our

newsletters. newsletters
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Website (Last 30 days) In the Media

Top Pages Visits Avg. Time — Value News: Main Street Burn Article

Buy Broken Arrow 3,066 00:43

— Value News: Buy BA Article

The Homepage 2,449 02:26

— 2 Works for You: Buy BA
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Wine Walk 1,153 00:36 /k



https://www.valuenews.com/2019-main-street-burn-news-article_4937?fbclid=IwAR1POycMc3PuLqFnGPc-LXMeHYTjeBeKaTSyQekzuChWM8jDn7BNbVqVzqA
https://www.valuenews.com/buy-broken-arrow-kicks-off-november-1-with-more-than-15000-in-prizes-news-article_4926
https://www.kjrh.com/news/local-news/buy-broken-arrow-campaign-kicks-off

